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A
mid mounting concerns about
the health and wellbeing of the
Earth and its inhabitants, espe-
cially since the beginning of

this millennium, environmental sus-
tainability and social equity have
joined economic considerations as
basic precepts of viable business
models, including those for numer-
ous textile manufacturers. And many
manufacturers have realized that sus-
tainable initiatives — such as installa-
tion of solar panels on the roofs of
their plants, and state-of-the-art
energy-efficient lighting and machin-
ery; new dyeing and finishing tech-
nologies that reduce the amount of
chemicals or water needed to process
textiles, or even eliminate their use
completely; and water treatment sys-
tems that allow for the complete
recovery and reuse of process water
— can provide economic savings in
addition to reducing a company’s
environmental impact. Also, biobased
precursors are being developed that
replace petroleum-based precursors

in man-made fiber production; and
other biobased man-made fibers are
already on the market, as are recy-
cled-content man-made and natural
fibers. These and other developments
have been reported in TTeexxttiillee  WWoorrlldd’s
pages and on TTeexxttiilleeWWoorrlldd.com.

There are few major textile manu-
facturers, retailers or brands that
don’t point out their sustainability
credentials. Many include a sustain-
ability page on their websites and
proudly list third-party eco-certifica-

tions, participation in initiatives such
as Zero Discharge of Hazardous
Chemicals (ZDHC) and the Sustain-
able Apparel Coalition, use of
organic cotton or recycled polyester,
take-back programs to recycle used
textiles, on-site recycling facilities,
infrastructure improvements and
other evidence of their commitment. 

Quality Versus Quantity
However, one important factor

seems to have received less attention
in the discussions about sustainabil-
ity. All the hype about energy and
resource savings, emissions and haz-
ardous chemical usage reductions,
and cutting landfill waste by recy-
cling hasn’t really touched on the
issue of product quality, or how con-
sumer behaviors and buying habits
related to the choice between quan-
tity and quality, can affect overall
sustainability. One can make a
choice, for example, between fast,
throwaway fashion and lasting, sus-
tainable fashion. 

SUSTAINABILITY

Consumer behaviors and 
product quality can be as

important as efficient 
manufacturing technologies and
resource-saving infrastructures

to ensuring sustainability.

By Janet Bealer Rodie,
Managing Editor

Going Green:The Quality Factor
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